atlasgtm.io/

R . M AtlasGTM
BAMF “ Justin Murphy ciient intelligence '-?'

321 new connections. 43 replies.

321 campaign connections accepted and 43 people replied. Named GTM and revenue-operations opportunities are surfaced from the tenant-scoped contact mirror with direct BAMF
inbox links; aggregate ICP-fit totals remain unavailable until campaign identity mapping is complete.

43 321 43 212,466

Observed - Campaign performance Observed - Campaign performance Observed - Campaign performance Observed - BAMF.ai LinkedIn analytics
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AtlasGTM

atlasgtm.io/

Z BAMF v Justin Murphy ciient intelligence ‘%
05/ OPPORTUNITY

Highest-value next move

Turn the strongest verified engagement into the next conversation, meeting, or measurable outcome.

PRIORITY

Start with warm leads and active conversations that already show intent.

01 02 03
Open the highest-signal conversations in BAMF, Define the AtlasGTM ICP as an auditable GTM, Treat accepted ICP-fit campaign connections as
prepare the next response with Al assistance, RevOps, sales-ops, and marketing-ops filter. new leads and ICP-fit replies as warm leads.

and route qualified interest into the AtlasGTM
custom-build playbook.
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AtlasGTM-fit network opportunities

Open a lead in BAMF to review the conversation and draft the next follow-up with Al assistance.

“ Michael Muhlfelder

Calm Ocean Sales

@ Simon Thibault

HashiCorp

C ) (¢

C D (¢

C ) C )

Founder, CEO, owner, president, or managing-partner signal found in
normalized title or headline fields.

(eTwonk sounceo)

Founder, CEO, owner, president, or managing-partner signal found in
normalized title or headline fields.

“ Justin Murphy cjient intelligence

e ) Marcos Stu

MateCaps

¢ ) ( )

AtlasGTM

atlasgtm.io/

° Shubhangi Gupta

Company unavailable

C D (& )

(erworw sovrcen )

Founder, CEO, owner, president, or managing-partner signal found in
normalized title or headline fields.

(WETwoRK souRceD)

Founder, CEO, owner, president, or managing-partner signal found in
normalized title or headline fields.

Open conversation

e BAMF x AtlasGTM Demo Prospect

Northstar Revenue Systems (Demo)

Open conversation

° Sanjay Mehta

TrendAl

C ) (

(herwon sovhceo )

Founder, CEO, owner, president, or managing-partner signal found in
normalized title or headline fields.

C ) (

(herworw sovrceo )

Founder, CEO, owner, president, or managing-partner signal found in
normalized title or headline fields.

Open conversation ->

@ Alejandro Obregon

CloudTask

C ) ( )

Founder, CEO, owner, president, or managing-partner signal found in
normalized title or headline fields.

Open conversation ->

° Felkisty Soriano

Wiz
C ) ( )

Founder, CEO, owner, president, or managing-partner signal found in
normalized title or headline fields.

Open conversation

@ Pinaki Saha

cancerGO

C )1C ),

Founder, CEO, owner, president, or managing-partner signal found in
normalized title or headline fields.

Open conversation

a David Fox

AscendRevenue

C 0 )

Founder, CEO, owner, president, or managing-partner signal found in
normalized title or headline fields.

Open conversation ->

G Richard Petley

Teradata

C ) ( )

Founder, CEO, owner, president, or managing-partner signal found in
normalized title or headline fields.

Open conversation ->

« Matt Ratchford

Mutiny

C ) G )

Founder, CEO, owner, president, or managing-partner signal found in
normalized title or headline fields.

Open conversation

Open conversation

JUSTIN MURPHY - 30-DAY WINDOW: 2026-08-02 THROUGH 2026-09-01
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https://bamf.ai/v2/w/justin-murphy-client/crm/inbox/f40c80fb-67c7-4d7a-90c2-6bc0396b7b86?from=inbox
https://bamf.ai/v2/w/justin-murphy-client/crm/inbox/31cf94b7-9b78-4fa5-9cfd-5746322627d8?from=inbox
https://bamf.ai/v2/w/justin-murphy-client/crm/inbox/73334b5a-b192-4691-b363-050ee31195c9?from=inbox
https://bamf.ai/v2/w/justin-murphy-client/crm/inbox/01f60289-8706-466b-9b8d-c5afd6a162d4?from=inbox
https://bamf.ai/v2/w/justin-murphy-client/crm/inbox/f77e915a-71db-4f81-825d-91a761829a12?from=inbox
https://bamf.ai/v2/w/justin-murphy-client/crm/inbox/43b75cf8-7c55-4511-8e38-3d363fecffe2?from=inbox
https://bamf.ai/v2/w/justin-murphy-client/crm/inbox/e0191e40-3b27-411a-bd76-e5f3b91bfa28?from=inbox
https://bamf.ai/v2/w/justin-murphy-client/crm/inbox/8ab801de-09a2-4e49-b441-14b592089515?from=inbox
https://bamf.ai/v2/w/justin-murphy-client/crm/inbox/f6b552cf-917f-4ff2-95f3-97dbe8383f61?from=inbox
https://bamf.ai/v2/w/justin-murphy-client/crm/inbox/7091e809-e2fb-4946-84f5-0d0288581906?from=inbox
https://bamf.ai/v2/w/justin-murphy-client/crm/inbox/d13ee84d-63b6-49b0-8da7-c0997ae92bdb?from=inbox
https://bamf.ai/v2/w/justin-murphy-client/crm/inbox/226c8d09-f567-49fc-8cde-613ae109210b?from=inbox

14 BamF

TOP POSTS - 1/2

Top LinkedIn posts

Post creative and observed post-level metrics show what earned attention.

% Justin Murphy % Justin Murphy

" LinkedIn - 2026-08-14 y LinkedIn - 2026-07-17

Very few things trigger me anymore. At 14, | watched my dad lose everything after 27 years of
loyalty.

One still does.
What people did next changed how | treat everyone.
And | never want it to stop.
He was Director of Biomedical Engineering for a hospital...

The way you treat
people during their

hardest moments says
more about your

4,401 impressions 274 engagements 2,698 impressions 274 engagements

AtlasGTM

atlasgtm.io/

‘!g Justin Murphy ciient intelligence '%

% Justin Murphy

LinkedIn - 2026-07-27

I've watched hundreds of enterprise deals die from the same
silent mistake.

It's not bad products.

It's not bad people....

2,352 impressions 356 engagements
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https://www.linkedin.com/posts/justingtm_very-few-things-trigger-me-anymore-one-activity-7494084476306841600-bNxD
https://www.linkedin.com/posts/justingtm_at-14-i-watched-my-dad-lose-everything-after-activity-7483874291772628993-uFrk
https://www.linkedin.com/posts/justingtm_ive-watched-hundreds-of-enterprise-deals-activity-7487519864316841984-wPxz

Sl . AtlasGTM
BAME ﬁ Justin Murphy Client intelligence as

atlasgtm.io/

TOP POSTS - 2/2

More top LinkedIn posts

Post creative and observed post-level metrics show what earned attention.

m, Justin Murphy a. Justin Murphy
LinkedIn - 2026-08-19 LinkedIn - 2026-08-04
A revenue leader with 300 sellers walked me through his stack: Uber caps employee Al spend at $1,500/month.
- Salesforce Meta's CTO coined a word for what happens without caps:
- Salesloft
- Highspot "tokenmaxxing."

- Sales Navigator...

Posted on LinkedIn Posted on LinkedIn

2,189 impressions 217 engagements 2,083 impressions 370 engagements
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https://www.linkedin.com/posts/justingtm_a-revenue-leader-with-300-sellers-walked-activity-7495950725168992257-bsJR
https://www.linkedin.com/posts/justingtm_uber-caps-employee-ai-spend-at-1500month-activity-7490392721442906112-HgnI

IZ BamF

CONTENT ANALYTICS

LinkedIn content performance

The same connected metrics, growth view, and definitions used on the client portal home page.

Impressions

HIGHLIGHTS

Live creator analytics plus explicit 30-day post window impressions Very few things trigger me anymore. One still does. And | never want it to...

4.4K Audience

Followers

b AtlasGTM

Justin Murphy cjient intelligence )
atlasgtm.io/

Engagement

13.6%

8.7K
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3 . W AtlasGTM
“ Justin Murphy ciient intelligence %

atlasgtm.io/

Content growth overview

The full-size portal growth chart, preserving the same series, range, and visual language.

Growth Overview
Live creator analytics plus explicit 30-day post window

Impressions Total impressions Followers ® Posts Engagement %

2026-07-16 2026-08-27

JUSTIN MURPHY - 30-DAY WINDOW: 2026-08-02 THROUGH 2026-09-01 GENERATED 2026-09-01 - NORTH STAR SPRINT




IZ BamF J‘*ﬂ

OUTREACH ANALYTICS

Campaign outreach funnel

The same campaign contacts, contacted, accepted, replies, and rates used on the client portal home page.

Contacts Contacted Accepted Reply rate

78K 788 321 13.4%

No data No data No data No data
HIGHLIGHTS
Contacts 7.8K Campaigns [ Contacted 788 Accepted
Campaign-linked Tracked campaign lanes 7.0K remaining 40.7% acceptance rate

b AtlasGTM

Justin Murphy cjient intelligence )
atlasgtm.io/

Remaining

70K

No data

321  Replyrate 13.4%

43 campaign replies
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R . M AtlasGTM
BAME “ Justin Murphy Client intelligence ':'

Outreach performance trend

The full-size portal outreach chart using the same connected campaign series and time range.

Outreach trend
Contacts, accepted contacts, and reply-rate movement.

2026-08-11 2026-09-01

GENERATED 2026-09-01 - NORTH STAR SPRINT 09 /17
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l‘%‘ . AtlasGTM
Z BAMF A Justin Murphy  client intelligence '% as

atlasgtm.io/

OUTREACH ANALYTICS - CONTINUED

|CP fit and outreach funnel

The same ICP distribution and outreach funnel used in the client portal.

ICP-fit distribution

0.0% ICP-fit
ICP-fit contacts 0/ 7.8K
Outside ICP 7.8K / 7.8K

Outreach funnel
contacts - contacted - accepted - replied

Total contacts 7.8K
.
Contacted 788
D

Accepted 321
D

Replied 43
]

Remaining 7.0K

JUSTIN MURPHY - 30-DAY WINDOW: 2026-08-02 THROUGH 2026-09-01 GENERATED 2026-09-01- NORTH STAR SPRINT 10 /17



. . W AtlasGTM
BAMF “ Justin Murphy ciient intelligence lg'

atlasgtm.io/

Campaign performance - 1/2

The campaign rows, status, stage counts, and rates shown in the client portal campaign analytics table.

Campaign performance
5 tracked campaigns
BAMF AtlastGTM | Angel Investors, VCs, Top USA Metros - All - CONTACTED ACCEPTED Acceptance rate 36.7% Reply rate

posted last 30 (5.5k+) 270 99 -

2.5K contacts - Last activity 2026-09-01 REPLIED REMAINING

12 2.2K

BAMF AtlasGTM | B2B ICP USA | 500+ headcount | Account CONTACTED ACCEPTED Acceptance rate 43.9% Reply rate

Execs, Titles | 3+ yrs experience | Posted la 285 125

2.3K contacts - Last activity 2026-09-01 REPLIED REMAINING

19 2.0K

Post Engagement (Nooks - Dan Lee - CEO) CONTACTED ACCEPTED Acceptance rate 53.7% Reply rate

-
1.5K contacts - Last activity 2026-09-01 b4 29

REPLIED REMAINING

2 1.4K
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dh . AtlasGTM
Z BAMF ‘ Justin Murphy cjient intelligence % as

atlasgtm.io/

OUTREACH ANALYTICS - CAMPAIGNS - 2/2

Campaign performance - 2/2

The campaign rows, status, stage counts, and rates shown in the client portal campaign analytics table.

Campaign performance
5 tracked campaigns

Post Engagement (Default - Nico F - CEO) CONTACTED ACCEPTED Acceptance rate 38.5% Reply rate 0.0%
L]
926 contacts - Last activity 2026-09-01 39 i5
REPLIED REMAINING
(0] 887
BAMF AtlasGTM | Top Founders, CEOs | USA | Tech, GTM, Al, CONTACTED ACCEPTED Acceptance rate 37.9% Reply rate 18.9%
H N
SaaS$ | Posted last 30 | Shared Experiences 140 53 —
636 contacts - Last activity 2026-09-01 REPLIED REMAINING
10 496
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% . M AtlasGTM
BAMF “ Justin Murphy ciient intelligence l%

atlasgtm.io/

Turn active GTM conversations
Into demos and custom builds.

Campaign, content, and North Star evidence are organized once here; unavailable inputs remain unavailable rather than becoming zero.

321 43 212,466 1,791

Observed - Campaign performance Observed - Campaign performance Observed - BAMF.ai LinkedIn analytics Observed - Campaign performance

321 accepted connections and 43 replies form the all-time outreach base. The report surfaces named GTM opportunities for direct follow-up without claiming an unsupported aggregate ICP-fit total.
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b AtlasGTM

atlasgtm.io/

Z BAMF v Justin Murphy ciient intelligence

FOCUS

What needs focus

Which active GTM and revenue-operations conversations should Justin advance now, and which content themes should create the next qualified wave?

NORTH STAR MEASUREMENT

Campaign performance - observed: All-time campaign replies available for qualification and next-action review.

01 02
Advance active GTM and revenue-operations conversations with a clear Use reply themes and objections to sharpen the AtlasGTM funnel, content,
meeting or custom-build next step. and next outreach cohort.
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% . M AtlasGTM
BAMF “ Justin Murphy ciient intelligence '%

30/60/90 days

Each horizon retains any supplied evidence state and source; missing horizons use the legacy operating plan as an explicit fallback.

North Star Sprint

30 days - Open the highest-signal AtlasGTM-fit 60 days - Launch the governed AtlasGTM funnel 90 days - Codify the winning outreach, content,

conversations, confirm the ICP policy with Justin, and compare GTM, RevOps, sales-ops, and funnel, and custom-build follow-up loop as a
and assign a concrete next action to every warm marketing-ops segments using accepted recurring BAMF agent playbook.
lead. connections, replies, and booked calls.
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dh . AtlasGTM
Z BAMF ‘ Justin Murphy cjient intelligence % as

atlasgtm.io/

08 / FUNNEL EVIDENCE

AtlasGTM outreach funnel

Exact source values are shown on a labeled log scale so large inventory and small conversion stages remain legible without changing the underlying counts.

AtlasGTM outreach funnel Funnel stages - exact values - BAMF Connect campaign snapshots  Offjcial campaign outreach funnel Funnel stages - exact values - BAMF Connect campaign snapshots

Campaign contacts Campaign leads / contacts

Contacted Contacted |

New connections Accepted connections |

Replies | Total replies ]

01 AtlasGTM outreach funnel: 4 chart-ready points (derived - BAMF Connect campaign snapshots). Campaign contacts progress to contacted prospects, accepted connections, and replies. ICP qualification is handled in the
named opportunity gallery until identity mapping is complete.

02 Official campaign outreach funnel: 4 chart-ready points (observed - BAMF Connect campaign snapshots). Latest official campaign leads/contacts, contacted, accepted connections, and total replies; this is a funnel

snapshot, not a period trend.
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Sources

Source coverage, freshness, and
applicable window for this report.

JUSTIN MURPHY - 30-DAY WINDOW: 2026-08-02 THROUGH 2026-09-01

. S W AtlasGTM
Justin Murphy cjient intelligence )
atlasgtm.io/
What this report is based on.
g LinkedIn network connections D BAMF Connect CRM inventory
Current connected LinkedIn network size. This is reported separately from campaign contacts and Client-scoped contact inventory and 30-day lifecycle timestamps.
outreach-derived leads. Observed - 2026-08-20
Observed - 2026-09-01
D BAMF Connect campaign snapshots B BAMF.ai LinkedIn analytics
Latest official campaign counters from the governed provider refresh. Creator-scoped authoritative LinkedIn summary and post metrics.
Observed - 2026-09-01 Observed - 2026-09-01
m LinkedIn aggregate demographics D BAMF Connect reconciliation
Aggregate demographic categories only; no identities or profile-level records are projected. Current checkpoint status: dead_letter.
Observed - 2026-08-31 Observed - 2026-08-20
D AtlasGTM ICP classification
Campaign contacts whose normalized company, title, or headline explicitly references GTM,
revenue operations, sales or marketing operations, demand generation, growth marketing, sales
enablement, or senior revenue and marketing leadership.
Observed - 2026-08-20
GENERATED 2026-09-01 - NORTH STAR SPRINT 17 /717




